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A charity campaign that
strikes the right balance
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How do you present a hard-hitting global
message in a way that entices viewers to
watch, while doing justice to the serious
subject matter? This was the creative
conundrum design agency Antidote faced
when Diesel founder Renzo Rosso asked
the team to create a call-to-arms for the
world’s youth tojoin Only The Brave

OoTB Foundat|on isa not for— =~
profit organisation working to tackle J
extreme poverty in support of the UN :
Millennium Development Goals. “While the
subject matter is very serious, we wanted
the brand to have a sense of optimism,”
explains Jonathan Notaro, founder and
executive Creative director of studio Brand
who was brought in to direct the two—
and-a-half-minute short. Armed with a
manifesto penned by Antidote’s creatives,
he devised a visual storytelling approach
that strikes a balance between attractive,
almost whimsical imagery and the serious
message being delivered.

Cause-driven adverts are all too
often of a type, explains Notaro. “Whereas
for this we tried to use symbols as much as

Antidote and Brand
New School's animated

possible and come up with fun metaphors : . short film introduces
for interpreting the message. | had this the aims of Only The
idea that people are different shapes, f Brave Foundation,
which are different colours. With a film which supports a variety

this long, you need a character to follow” of projects in Africa

www.antidote.co.uk
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Pop royalty; three poodle perms and a man with a ‘tache?
Or real royalty; three corgis and a ma’am with a tiara?
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When you can’t see something it's not always easy to tell one thing from another.
That's why we've been banging our heads on the table at trafficLIVE. 0800 880 3004 to request

Our new traffic management system is different. a free trial
hello@trafficlive.com

But when you've just got words on a page,
anyone can stick down that they're ‘fast, slick, speedy'’... trafficLl Ve
so all systems seem the same. They aren’t. Not even close. Managing creativ business online




