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Computer Arts September 2011	 Shortcuts In Photoshop, hit Ctrl/Cmd+Shift+I to invert your current selection

Next month in…  �Make your studio space more inspiring 
 �HTML5 – what does it mean to you? 
 How to choose the right paper stock 
 The art of office olympics 
 More freelancing and industry secrets
 Plus much more. Issue 193 on sale 22 Sept

Answers: Typecasting 
1. Memo Std Medium 2. ConduitITCStd 
Light 3. Pyes Pa Billboard 4. Central 
Station Pro Regular 5. Neue Haas 
Grotesk Display Std 75 Bold.  
Buy them all at www.fonts.com

Make it collectable
I’ve dabbled in many types of sellable work, from tees and badges 
to prints and zines. The most successful – or at least the instant 
sell – has been zines. You’re producing an item that contains more 
than just one bespoke piece of work, is part of a limited run and 
could become collectable.

Start your own store
It’s vital to have your own shop, even if it’s not selling a lot. It’s the 
first port of call when directing people to your products. You can 
have one-day online sales and it gives you the flexibility to sell 
things together, set up special offers and utilise Twitter. I had to 
take my online store down as I sold out of everything! It’s now 
in transition while I develop new work. 

Look for print services
A number of online companies have set up stores that you can 
use to sell prints, such as Society6 (www.society6.com), which 
takes care of the printing and postage. Some companies and 
organisations stock artists’ work and sell it, and others, such 
as Toy (www.withtoy.eu) offer print services.

Do your homework
Selling through other people is fine if you do your homework and 
don’t jump into anything. If you’re sending physical objects, they’ll 
take 25 to 30 per cent of the sale. If they buy straight from you, 
you’ll need to give them a reduced (‘cost’) price. If an online print 
store sells your work and deals with the printing and postage, 
expect about 15 to 40 per cent of the sale.

Keep it smart
You need to push your products as there’s a lot of competition, 
but don’t oversell. Be smart with promotion. Drop offers at the right 
time on Twitter – at the start of the month when people get paid, 
and Christmas. Be clever about it, and be smart about production 
costs and methods. Select the right paper stock and print 
reproductions for your print. It’s worth parting with the cash.

By Jeff Bowman, designer and illustrator, www.studiobowlegs.co.uk

How to make 
money from your 
personal work
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01-02 ‘Art & Sole’ and  
a poster design by 
British designer and 
illustrator Jeff Bowman. 
You can see more of his 
work online at: www.
studiobowlegs.co.uk
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