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Anne Wollenberg gathers 40 top type tips from the
world’s leading experts, covering everything from
typeface creation to ‘cooking with type
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What do you need to know to create and
design with type? We've rounded up
leading creatives from across the world
and asked them to share the philosophies
and processes that inform their own
design practice. From London to New
York, Australia and Argentina, we've
picked the brains of typeface designers,
art directors, typographers and graphic
designers to bring you the best tips for
creating and using typefaces.

Our experts have shared plenty
of practical pointers that you can easily
incorporate into your work. Cypher13 and
Bruno Maag outline the steps of creating
atypeface, Dan Reynolds reveals why you
should never draw type in Illustrator and
Frank Jonen shares advice for making
text legible on the iPad and iPhone.
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Designing with type is the other
side of the typographic coin. Here you'll
find tips on selecting and testing fonts,
kerning, spacing, design harmony and
more, while the NME’s Joe Frost talks us
through his new font selections, and Vince
Frost enthuses about the sheer joys of
playing with type.

Turn over for everything you
need to know about type design... -
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Typeface design

Take our top advice for creating your own typeface from scratch

01 Use a grid

Todd Berger, Alex Henry and Lucian Foehr
Partners and designers

Cypher13

“Draw a specific symmetrical grid and look
for opportunities in that framework. This particularly applies
to geometric type, rather than more organic designs, but it’s
so important. Your oppositional skills improve greatly when
you use a grid. You do sometimes have to break it, though.”

i Ay 02 Establish control characters
i L Bruno Maag
Managing director

Dalton Maag

LA

“Start with ‘n)‘o,*H and ‘0" your four basic

control characters, as they're more or less
symmetrical and have straights and rounds. It's important to
establish those four in terms of wider appeal, font weight and
proportions — width to height, x-height and cap-height”

03 Prioritise legibility
. Alex Haigh
- Type designer
HypeForType

“Legibility is key in design for the masses,

such as corporate identity, literature or
signage. You have a responsibility to present informationin an
understandable, intelligent way. More than a title on a design,
typography is one of your only tools to catch customers”

04 Make a Multiple Master font
Dino dos Santos

Designer

DSType

“If you want several weights, design the

thinnest and save it. In FontLab, select
Tools>Multiple Master>Define New Axis>Weight>OK. You'll get
two masters, Wt0 and Wt1, with the same font. Manipulate
the points in the Wt1, corresponding to the heavier weight”

05 Design with a purpose
Ken Barber
Type director
% | House Industries
: www.houseind.com
wiah “If you're not working to a brief, define what
you want to accomplish. Do you need a
text face or display font? Under what limitations must it work,
such as exceedingly small sizes, or poor printing conditions?
Should it feature a stylistic flair not found in an existing face?”
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|.-t N N 06 Perfect the overshoots
[l i «:. DanReynolds
! L | Fontdesigner

| / Linotype

{ yp

“Overshoots need changing the most as

they're like little optical illusions. If you're drawing a square
and circle, you make the circle bigger so it looks the same size.
In the same way, the top and bottom of ‘0’and ‘0’ are bigger
than‘n’or *X. You need to print and test them out.”

07 Use handwriting samples
- Jill Bell
l'. Type designer and lettering artist
Brandlettering

“Create a handwriting font from actual

samples of normally written text, in
addition to a complete character/glyph set. That way, you can
see how the different letters join and terminate, and how they
actually look in context”

08 Think twice about alternates
Kris Sowersby
™ Type designer

Klim Type Foundry

www.klim.co.nz

“OpenType makes it easy to throw

everythinginto a character set, usually with
mixed results. Will your seven alternate ‘g’ glyphs add anything
to the inherent quality of your typeface? Be wary. Hundreds of
alternatives is no longer the unique selling point it once was”

LI 09 Watch stems on iPad and iPhone
Frank Jonen
'.'h- Visual effects artist

“Face proximity is closer on the iPhone,

but both require attention to stems. A 1pt

stem won't provide a perfectly filled pixel
column, rather a very thin line with a soft edge. Keep your
thinnest necessary lines at 1.25pt and let your serifs make
the softer transitions for you.”

1 0 Consider structure and hierarchy

Raymond Brekelmans

Type designer

Fontoville

www.fontoville.com

“Don't hide your content — you need a strong

structure with visual hierarchy to separate
the most and least important objects. Put contrast in font
sizes, spacing, lining and colours. Ensure people can scan the
content — it makes reading easier and gives your work balance”
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Q&A

Take the right first
steps in the process

Nadine Chahine
Type designer
Linotype

How do you create a mood for a typeface?

The first step in the design process is to have a proper idea of
what the typeface is going to do. Is it going to be headline type
or a text typeface? What's the purpose and function? Once you
have decided on the function, the next step is the mood. Then
you can brainstorm and do your research, before you start the
actual designing.

What do you need from a type brief?
If the work is for a specific client, the brief needs to contain their
name and any visual support material they can provide, in terms
of whether it's a new branding exercise or new elements that
are being introduced. If it's a brand uplift project, you need
to see the existing material and typeface that they have, and
understand why they are changing it and what their current
one is doing - or not doing.

To move ahead, you will also need a character set.
Where does the client operate? Are they all over Europe, orin
other countries that use other scripts?You should start with
basic Latin and have support for eastern European languages.
The next step is usually support for Greek and Cyrillic, then you
have all sorts of other scripts — Chinese, Japanese, Hebrew,
Korean — depending on the market.

What if you disagree with the client?

I'had a project where a client wanted to modify Frutigertoa
specific set of requirements. They said they wanted the
typeface made lighter. | thought it should go bolder. So we did
both, and when we presented the options they instantly saw the
other option was better.

What are your must-have tools for type design?

FontLab Studio does almost everything you need. | draw very
rough sketches — not the kind you would show anyone, just
scribbles where | get the basic idea out of my head. | don't scan
sketches though, | work straight onto my computer. You also
need a good black-and-white laser printer with PostScript
support —you rely less on printouts with more experience, but
it’s still very important.

You also need to make a good test document, with the
basic character setin large and smaller sizes, and sample text
in different sizes. You need to be able to compare a consistent
set of text and characters.

How do you know when it’s time to stop designing?
At some point you have to tell yourself to stop. If you're
redesigning it, not making it better, then you just need to stop.
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Design with type

Expert tips for perfecting your typography as a graphic designer

e
-

& 01 Let familiarity setin
) William Longhauser
President

Longhauser Design

“Familiarity with letter forms and words
breeds indifference; replace it with observation and perception.
Working with type requires application of the same abstract
qualities that inform basic design fundamentals: size, weight,
texture, shape, line, contrast, composition and negative space”

— 02 Underestimate new fonts
Emiliano L. Suarez
Art director and designer
Watafak Argentina
www.watafak.com.ar
5 “After working in design for a while, you
usually stick to 10 or 15 good font families.
Helvetica and Bodoni will always work, but you may miss good
fresh fonts — type foundries are doing strong work with new
stuff, such as House Industries and Hoefler & Frere-Jones”

— : o 03 Try too hard to be quirky
; 3. Joe Frost
i Artdirector
5 NME

www.nme.com

“It's a mistake to use something overly

elaborate or really kooky for a magazine
that’s more than a one-off. Once the novelty wears off you'll
get sick of the quirkiness that once drew you to that font.
Often something classic, maybe with a small twist, is better”

S 04 Distort your typeface
Ilene Strizver
Typographic consultant

¥ The Type Studio

T 1
=
Sl

“Type that has been electronically
expanded, slanted, bolded and condensed
is very amateurish and unprofessional,and can be annoying
to the eye. So don't go distorting your type with the features
available in design software”

_ ‘ 05 Get stuckinarut
: * Ross MacDonald
/ I. % lllustrator and designer

Brightwork Press
www.ross-macdonald.com
“Never breaking the rules is a slow death —
they just discovered a new chemical element

by trying something that shouldn’t have worked. Read about

John Baskerville and 19th century typography to appreciate

the importance of smashing habits every once in a while.”
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06 Make your readers work too hard
Bob Abbott

Creative director

Future Publishing

“Never set large amounts of copy in range-
right: guessing where the next line starts each time is very
tiring. Large areas of white-out-of-black type, or type reversed
out of a picture, are harder to read. If you must run copy out of
an image, go up a weight from your standard body copy style.”

07 Use noisy fonts
A\ Caroline Archer

Typographer

UKType

“Don’t choose a a typeface for text that

draws attention to itself. A noisy unusual
character will only come between the design and the reader, Q &A
and distract from its primary role: communicating a message.
Fiddling with the font without reason is also a distraction.”

08 Be afraid to play
Vince Frost

Founder and creative director
Frost* Design

“I love typography and playing with words.

It's a matter of trial and error — immerse
yourself in the project. Colours, shapes, textures and fonts
add the flavour and aura of what you're creating - like cooking
with type. Play and have fun with the power of the word.”

09 Be an egotist
Arem Duplessis

Art director

NYTimes Magazine

L 2

think you're better than them. But don't
fold immediately, either. State your case in an intelligent and
meaningful manner. Don’t over-design or over-think a layout,
and don't get into this game unless you're a nerd about it.”

1 0 Drop body copy below 7pt

Paul Willoughby

Creative director

The Church of London

www.thechurchoflondon.com

“Anything smaller stops you reading — small

print on adverts is 6pt or less because they
don't wantyou to read it. Anything above 10pt looks clumsy on
a standard magazine page unless it fits your concept, like
when | wanted to emulate 1980s primary school books.”
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